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Utilizing Radio Commercials to English Speech Education

BKF B
Toshihiro SHIMIZU

Abstract
This paper examines English speech education based on comparisons of the writing techniques in
English persuasive speeches and Japanese radio commercials. Reviewing the technical
characteristics of radio commercial copywriting from a viewpoint of visualization technique, the
similarities between radio commercials and persuasive speeches are explored. It also introduces a
classroom practice which uses “radio shopping™ in English speech education to help students learn
the importance of the visualization technique in their own English speeches. Several “revised”
sentences by the students, which contain new visualization ideas, derived from the previous study
of radio commercials, are shown along with the original sentences found in their English speeches.
This demonstrates how visualization techniques in radio commercials enable students to enhance
their awareness and ability to express their ideas so that the audience may easily visualize and

comprehend the key points in the speeches.
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DHFRRPRERBODZDICHEL RV ) vy 7HEPHVONDL N, £5 LERELRBAD
Hipaso» 03 BB L CRAEEL, BRMNRRERE~LFBEODT L LEIES
TiER2W., AFETHE, BREAC—FOLV Py 7HEOFTH, RARWVWLDZHTND
RZDEIICKRBETHZELE2AME L THRAARBAORKE] #H0 e LT, BEAL—
FHRBECBT IR LRTARBAOMMAT L ERFEBICHT L B8R 2BHETD.
A, BEAC—FOHBEBIZBNT, FARZ LS THRLASTWVWEERME L TE
AL THRET VA aw—yybDabt’ —53 (45 1 V7T Tha. HIRIEERIC
BIDEBEORE A — 2 KFBHEM L L UERATAEHNVIRONL b OO, BAREDS
VECM DA =547 4 BN EREAY—FEHBFICEA L2ERRRIIS V.
ZIFEFRADAHTRAZVEDER A5 X5 IZHRL, BEOITHASI S HT) LW
IMEOBEBRAZBREL, HE~DICAERZRULLIBERLRHFETH L EbNS.
ARMTIEET, FVFa~v—xV0abt—I34 74 THEIffE, REAL—FIZBIT
HERAERROLBEBLAAMBLT D, ZDOHIXT, FVAMDEEa—F 4T 4 7K
BETBEACY—FHBCEA L BEAHMRERFFALRR, TOHBFLOPHRLEREMEL
LETD.

1. IPFCMaE—LEEXRE—F

KEAL—FHEICBITIATVF CM a—DEREZERRAICH-0 . FTRETIT,
MHEOLBBFAICOWTHRBLT 2. 2 CHEBE Licimalid, (1) BB I UHRADOH
ﬁéim)ﬁ%miéﬁétwwlﬁ B - REORMHE) TQ) BREGICEL THE FoM
BEFZORREH 0387Th5.

(1.1) BB LUVMADBARES (persuasive & specific)

TUACM EZHGE (BER) TLHME, BFEOEMEEY— X2 AmL, HEFE (Y
AF—) ODREIEEZHEITHA~LREOCMIT D ZLI8H 5. FQ000a)iT, 25 Lz/RERELY
& O, TBENRLTI) — == XZ2BWERL, 77 v FNREPLITHER %
MBI Ly Ol ESEMT . FNEODL £, IRECBT 2RBERAOERLE
IREICBT D EHIT TAx&BBL, W%ﬁ@ﬁ@%i:éﬁé:&%ﬁ%kbfwéﬂ)
ERLTWA. —F, FERFHBAOKFE X ' —F (persuasive speech) D BRI L £7/2, XFT&
DI5GB THY, MRIMOADITEZET I LZBEL TS, Wbid, mEZHC
persuasive TH 5.

RIRFIZ, M ORFEEOSONEIL, T specific TR TH B, [FEED speech 1TV U &



BEAL —FHIEICBITHTVACMa —DEHEHE £

WEER Y THD 2 ER. 1966) 12/ %, [Clear (B#E). Concise (f#2). Creative
(BLER) 1 P Th b (B - BAF, 2005). TXCEFm <, RIRR, BRE, EHER9ES) Y
CEDLNE (R, 1993) LWVoilERiE, 20FEES VL CM O —F4 T 17
HfCbAET D, 74 CM a—0&ED T“BEDOELELT —ER” ICHY 5EE
B@@%%@Ef{téﬁ‘éj EVHRIZERTHIE, IBMORFEAC—F b EL, “REDF
WX AW RO R B L S, FiTHE2WET L Vv, WMELAORRE
(k) BMZRAMTZ N TES. BT, HERBUC L T T##% T(succinct), 7
v ¥ U L z(direct)y RE N, EREE YR A4S THTFE % B » 7 (persuasive) HE — D
Communication style T& 5 | V& U7 KIB(1991) DR ST ERE .

(1.2) HEEHITSESIHOOI K- RE - RRDIEH (interesting & surprising)

FUFCM ERFBEAE—FIE, bbb ERMIC—ERY ORER (HX) #Haic, BH
NIERREA TR REELZERT DI ENRO LN D, WEIZVT I L X F00H

TRHEROBESTW (BROBCHEROPE) SNLHRHMAH V| BEFIELT L HEE
B2 BB TRELCHEIZEOLEFE TV A b Tidewn. BELQR0OE., TV WA
EAT 4T ORMEFEL 8 RUCEI LI T, Z20OFH 1 OFftE & U T MEFBITEIREITHE (72
B6) ] PEEE. KEAC—FOHLIET P CMELICZBNG “RPLRE TIX
RN EIEVW R, BEE(1992)0MERM T2 L oI, [RETAY—F &2 LT, ~ETHERIZD»
STHHI DL, TRRVOIRBLETHS] V. BEROZEBN LB L ERN
BAL~ERORDTHDIciE, BEONREZRBICHEHTLDDT I =y 7 BREL
G5, DFEY, WEOaIa=F—va BV TL, T E) 2, [HER - =2—
ETORME], oI THBLEEDONT VAR 7oL TROBELEZME LT DI
F+a 7 REH EOBBEPLLRNBRD LN TS

FemFIE, FICELLHEHERLT W (KFEAC—FIKELTEAE #ETP LF Tl
WAL= )) AvtE—CTHNIERWY, LW 0T ARVWZ EbIE@mL TS, L&
(A8HFEHE A —F A X —L LTCORENDS, NENAL—XBE D mEFTOEEIC
OWNWTHUEUTWA., WITEAKEOEFEHEOT F 7 U A EHNIES, T A0 K
THRVWRGEEMELNEMT 2 L) RBAMESL (BE L LB LIZED) BESMERSH > T
T, DRMREREENERSNSVERATND., —~FOEBEALE—-F L, REDORE
BRIZIS U & m@%%&ﬁmwwm@&%%ig HERIIARWES Y. Kkoix
EREAENRT IO, TOEMICS SO LWWREHETO T RBMLBETHDL RIE. 7V
FCMIZHERFBAL—FICHEBTI/HETHY, TNOIERERKIIC, BEF~OEETH
HELEZXD.
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(1.3) BBRICESTHEFOHRREF SMMEER (visualizing & illustrating)

TUFCMIE, BFEAT 47 ThDHEVWOIME LR BREZHVZHRDRZHFHTHZ
LIETERV. ZOHIKIEL. BERERC [FFRBTAICHMIERICCED SRR Vi
BrE, WEAC—FICBVLTHLRAKTHD. DAITHEILIT, SEORIC L - THRIHF
KANBEEA A=V TELETO HEARAEO LR BROOND. ex R1999E, &
NFEOFEFIIE T2 T7A8355. Enbsd. BWWdibsd. 2F0, 7—v& A A—
VEEDREKRMRY— B L] LB RTNEIR, RABRWVWE/ ZRADEIICHEETF
WHFRTDHRBMERBEOLV P v 71E FUFCM EXFBAC-—FOmMEICLBET DEE
BRIBEEEOVES2THS.

[FOFTHEFRLMEZARW I LBHRKEZZON TV IR EREOHDOREN LIRRE
A A—VEBELRY \?VE%@%ﬁWﬁéﬁélk%ﬂbf%éjm&%?ﬁ
Q000D EHEFEY . HMETRH I VA CMEIGALEZI VA v a vy B 7% . FER
ML EMEET, HOWIBELOBENERENTVD. Zhid, TFICHELL. Ax
D TEEICHFAZ] AT 7L LTOTVA0®EE Bk, 2006) BELEME TV
LEMTHAHH. ZOXHIRITVFICMDaAL—IFA4T 4 VT IZRBTIHERAERADOL b
Uy Zid, BEFMCRRAZVEROBAZEFOATIEEL, VAT —0HAEITHE
FlEHTZ L EWRICLTNS.

—HOBBAOKFEAL —FIZBNTH, BICAZRVRAZ, BICARZLSETRET
B EMNTENIL, persuasive speech & L TOARFKO HHEZERNMEEINBITT TH 5.
“Using vivid images enables your audience to clearly understand your message and meanings. ...
Vivid imagery is easier to illustrate than it is to explain.”'® & Brooks(1988)231k~% X 512, #
REBROICHI RS S 2N, EFEAL—-FICRBIT 2 EERER TH 5 (Dunckel &
Parnham, 1985). AN BIZENS LI ICEIRARAKRIIL, 7V F CM a2 —ild, &
AT, HBOV M) v I THDHEERD.

SEILLDPaIa=sr—va T BEOFORERGEIZBEICENS LI ICEET Z
ERKY)) THBEH, 1995). HFEAL-FHEFIZL, T4 CM atr'—0REILKEA
 “BEAR LELUUEHT ABL, MEFICXET S HARICOBEN) CERTLHD
Tho.

2. SVHFCMDaAEB—=SA4F14 27128115 THEKIE] Bk

BREROENT O CMIZBWT, 20 [ A=) #FRICEZD1H0 [HREAL)
DEFLIZLEDOLS b D0, AETHE, RREOTVACM Ot =547 1 THf %



HEAY—FHEIIBITATVACMat —OiE AL #E £

BMEL, 9V CMIZBITARFALFREDEREAYE X720,

2.1) Y—EXROFEMEZRMEL
TR RTH LM (EHY— L R) KONT, FOFEMEL [F— v 2ABERLE
SOBED L] WBEXRATRALEIE—F(T 4 I7POEREZRD.

(E &0l x-—. /—\Elﬁ%?@k&ﬂ:z E—UEZ THEHBWVWET. b, Thhb,
B L, HELHEL, ERLERL, 282 R0 ET M0
(B #E] Es»-?
(E fi] =8B ThI7v70RVWELL] U,
[FLr—yar] SHLEPRELLEZBEATHET. HRKRNT v I HE.
(&K, 2003)

ZhE, EBEY BRI L OOHFEMEELRIAT 272D, ThOPE p oot
REFBRT L L THEHRMNICTOMBEEZFZLDE LW FETEPNEZ2E—-THS. bT
I N ol EWIRZEDMESE, EEZEZ (FOEV &) DX D RFELR
B A RO TAaBELE D FIRAMERIL, BEBECF T v 7 0EVELLELE SV
56 DnEEEIICHE - BHREIELTWD.

(2.2) AmROFMMEEZRMEIE
FRAETHHER GER) ZHOWT, TOMIMBEEZ TANEDEX RBEOZME &
LTHRBELI-at—S5 45 4 v P 0EFAE2RD.

[EH1] (FDEIZHL 3] LEIN, AOTRE>TALERDSD. D,
Yoo, TOTRTRAGO T TEERITTNDI LD -
[Fr—sav]l bhlrroANEZ2ATHEE»ZEA. THRZ, LREERE LV —

FTEHZ.
(FEAK. 1992)

TOa—ZBIFAREAONEIT, TEAOMMME) THD. LbTHERIT 47
BRAA—VRZRONLRERCHL, [AOLE] TAOT] EWORRREFETRETDZ
ETC, BETORABEMOT TS, AOTILHD TANEDOTRT) LT, #LPHA
BRBREABERIAEMNREEZOLORE, LVWIRBENZIOCM 2 ¥—IZBIT 2HREADOR
AP THDH. B EH ES BBV, HELPBICENSHAONREILED
BMEAA—TVELTIRZDZE T, BROMIMEMEEZ NMAEDMECERGDE THE/L
TWD.
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(2.3) EOFEAA—ZHANEL
FRARTHHMEHE (BEL) IOV T, TOHFEEAA—V% [FALSETEEHZ
5] CETERLEaE—I4 T 4 YD EEIERD.

[Fl&E] HoBREEH TFlixoza., T, TE] 12?2

[# #] ©FXR—r (AERZOF)

[F%%] ool —0E.

[Al&&] EfE!

(B ®] x~2

[Fl&#F] ERREEEOT V) VAZ R, TXFADELRLTIZEN!

[FLr—varv] A—X2—RE#ZELEZL, BELDZxA 2, &AM~
(B, 2001)

NI REERAOMAEMREECELADTFIZ TE] LI TAT 77Xy b (F—T—
R) DIETHZenb, 20 TE] 2\/EAT 2720055726 LT TR A—F—
DEJ] #RRLIEZCM 2E—Ths. ZOFEIZ ENLSETHROVESREZET) DL v
5 CM = E— DA (K., 2006) IZbR->72EBEAITH DM, 29 LE-RE(RRIT,
BETHDLRIAN=N BREA—F2—DOE] 2BICLERK, T2IEELTLH IO
TEl WERELTAA—TVEINDIEEZH-TNAD.

(2.8) SCAMaAE—FA4T12TICB11D THELERNIE]
2T, BIERQD~QI)DEFALRBE A EET D,

= {5 ERZHHTDIRMELLRROAKA > b
NI w7 3 T2/ RENREL L] ORBTHY ., bbb, Zhb, £hb,
Eih, ORI OMETRTEESLD)] Thdhd.
E A N7y 7 OFEMEE, THEamiE) CHEMTS.
ELLE, A0 TFCEERTIANE] ORBTHY, N, £S5, BDH, BES
BE NEDOTRTORENZEND LD Thdhb.
Z R | EnofNmEE, THER%%) CHRELTS.
EliZ, lmanv—0WM2E#L-ELMER) ORBTHY, T XA—FZ—nE
ERELEHICEVHTRELELOEIT] Tbbb.
2 A | REMEBLOANA—VE, [HERKRR (BEFA0)] THRRELTS.
(R-1) SPHCMIZBITREELRE

2.1)

[F-1] ZRNAE, ZRENLOCM 2 —2i%, 73T 154200 &0 HERERE



HEEAL —F BE BT ATUACMat —DIE LB EE

THZLERDLMPS., R220Wb0%, HEPLIRENMCAZ D LY BBREER THFLD T
VEFCMODOL RNY w7, BEAV-FIZHLIGH AR, BETHOND LT WHEFTHRM T
bHLEEZLND.

3. RERE—FIZHITS IAN{E] BiELHHE

RABOLDERZDEICKIATIHEODORRAL P v 7 OFEEBRIIB W T,
LI LR, 40 THROEME) LEEO TEEAN) BRI RHE LKL,
ThiE, FAMD SR TREAEEOBF G, BHRCEE S L COIERTELI OO0, E
BROISHE TIZEAIERNZ EERB LTS, RETIE, ARLARHAOCHER L XL &
VT 272017 V4 CM a—%2ERA LEHBTEHAO9Z2B AL, V94 CMOatr—F
AT 4T HENERBAC—FHBIICATHIHENEERLEET 5.

(3.1) BAMEBEICBITLRED INBRE) & [REH OBV

TUVACMabt — Lt EEAL—FOLBEICEATAZERZAINCEBW T, HEFEOFR O KE
REEILRICENRL 5 0 HET o & k) NDeghrimmuEslHLE. ZOREEEER
E—FICY Tl & 4 T A b L—3 3 (illustration) & FEIZH D MR ACEIE B E T
LDEEMNGD THBEIND., EFERERLEET A —AZBWTE, A A ML —
a VHEIEOBERABT O, FACKO LI RHHEPVERALTVE.

An illustration is a story that gives “color” to what you are speaking about. If you say that
“patience” is a virtue, then you might tell a story about someone who achieved something
great due to his patience. ... All that matters is that your illustration should sound like a story,
with some action and a little suspense.

(Gordon & Ishii, 1986)

COMmEEL EWCEEDHEREEZHALBIT, £ AT AL —var il IHFaw
NESLHRNE B ORRLRE, HOLWIIFIRFERETEESASLRIAT I FIE Th
DI LEMHL, KFAC-FIBII2RRICRAOERLIFETS. £OLT, 7% 2
FOERFEFZOERNE, B 21T “KEORIS” 2RBT 22061, &BLHL TEIA
ATERRIC, KENLEE LTRE > TN LW EOFERKEFHBLTR VDT T
EWVWS KO REEEEDD I LIS,

illustration {22V T, Traver(1987) % [F4£ |2 “Illustration may be especially valuable if they
come from the speaker’s own experience.”” & IR_TWAH M, Z 9 LzHH OB H KX, &
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AN ESHEBTE AL THS. LALFICE, IThi4d, #I345 % TRTEIAAL
EZERRVWATT LR & KRR ETAFRELORNLTHEET D, EHicloT
X, BamOBEMAEOE EEBOERITIIKER 22T, 7TF X MIENLNTERHS —RHE
. B OEMORIGAERSNLORITONBRVEVWSIBRENFETD. 29 LHEwE
EEROMRIZY ZMHET D7D RD T TEEREM] 8. TV CMOIERRE BT 5 &
FIVFav T ThD.

(3.2) FYavEVITERW: IBELANILE] OBEFRR

BROLEBY, FVFACMOa—F 47 4 THMIZIE, REAC—FICBITLHEE
fERBEDOL MY v 7 EoFBENEDLND. LnL, —RERTIF CM 1T $ 75 20
BThbdld, TORIIEENLIRRBMARBABBREIND. T I TEEOHBFTEREF T
. VA CM I bR, FARART—EBLEEFREZELS 99 Fvavt 7] 21
WT, REMRAOEELRALLZ L L L.

TVAVa vy Bk, 3~5NREEE S CHAEEREITR I Wb THERHAE
DERZVACMTHD. WATHENTAIVAYa vy B I 0arv—547 4 7Dk
RENT, EBRICHEESNTZT VA a vy BT OCMatt—%2~—2¢ LT, @BR{LER

D—HEHBAL—FOHEEMTCELELEZLOTHS. SEIOHKFEERTIE, 20 T
B SV va vy BT BB T LI OER BT

3.21) 59FYavEYIDaAE—S4 T4V TBH
- BROEREAL C BT T v (GBIERGE)
L= — K@ L BEOGOETE
(Step-1) AR D fEBRME % A
a.1-1) BEARTIL, AADK) 80% A ER DERMEICEIm L TWD Z L2 THEMTEDN?
b.1-1) 2o, 8FLDAN? Ledh, Mo THBL LWAELRT I LNRWV-TI E
TI2? TALR BXEVFELED EVSoEBHOEDL LBAKEIZRY £9 1.
a.l2) BETZ  ZAREERSLHSZEFOARICKMA N TN RWDIEI b LT DL,
BaETnbamhEdi L.
b.1-2) ZHEDLNTHNITEI B LIVERA. 12 Lzb, ERiEMHyW T 4.
a.l-3) TZTAHRRBIZ, WlEmE IR LET. [FERETZ ) TF.
(Step-2) HBOWE X L OB
a2-1) FiIh, FEOE T TV CREIZESZOIZIT1IE 2056 LERATT L.
b.2-1) 2?2 Lxd., 1A3EELTEF6057? TARFRORBIIHY EEALA.
a.2-2) BETIZ, FBEOET T VL. KROBRIEADWEIZ L P> TLEL-T, BAF



WEEAY —F I BT DT VA CMat —OfE i LB E £k

LA A, HEEZBED T LESTZ, RATWIZr—2bH DA TT.
b.2-2) Ho, SN TAHANIE, BERATET 7N [Fa—-VU o7 ZR-TETL!
(Step-3) MF DR Z IR
al3-l) TIT.EHE T T UNERT 2D T, i, #4 3 FRIOIRENC X - T,
DEN2HHT, BEBAETIUVAICEBLZENTEET.
b.3-1) 7eo2 24T, T2 ! ULxd, BHONLLWIEHIZDE VR TE T, #EhH
W2 N2, B ro bBIELRTE TR £S5 Tl
a3-2) W ! Fhiz, BEOEHCHFSICHEAL T ORETEBALREL TN
FID, FLARBE, TLTAS BAORREZRETWONDI DT TY.
b.3-2) B L. FhIELWTT A,
a3-3) . ZO0FEMITETHERET, —ERELTHIT 20 0FIEBENNZIZTET.
b.3-3) 2o IEDHEET200bHEZAATTN? Thib, EOKROKITIZH, 4
FEOHEILE > TRi-> TITT UERLZ S TF. B 9!
(Step-4) BIRDO NI Z2 T ©—11
a4-1) TR ETHLRAKDOESLZZATTN, &I, 1RBEW ETFWEZEL
L. EHIZHLIIAR, P—EALDBRWVET.
b4-1) 2?2 ZRIFBELWTT L. Zh7Ze, BELHBECLEXAL, K#EL 1ARKT D
T E-STHBATIE, BEELSSEBFEIAICRS, EWObiIFTT LR
a.4-2) EHIZAENE, BT ARbEy W LETOT, ZNEITTHRG6 » AR
RELETCVHLRET L.
b.4-2) THIXVNTT ! T, RICRHIBMEEIX?
a.4-3) 1TV, SAENEL B A A, BRMIE TOITEZRNTT. TI4X0, *, ***0. LB A4
2Rty FT, ZOMBRTYTL!
b.4-3) bh. THIEBEWETT !
(Step-5) 7 m—T v
a.5-1) AR S8EIN o TWAWERMSEIZED) [FRETF7V] 2EHE.
a.5-2) 3 FEIOEE CTHEFEZ DL HE. B TREBEWICHERNTT.
a5-3) AENE7ZaA LD 2KREY FT, ERNEFNENT T 6K bEY PLET.
a.5-4) TN THI- T, BEBIIA /Y * | *xx[] |
a.5-5) BH LALEBIRFZE ST, 0120-%%* %k BEIHIIAS T !

3.22) S5CFYavEYIDaE—-514TF 1V TBR
ERORFAC—FHFICBW T, £7F TK-1) 22EIRLARRL, BIEOT L —
arOHITAVWEREMAODETCERTS. EFRJLIIBENEREAEEEZRNTHZ
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ET, @AYy bOOED0E " — :
SR, DHICEHEMSIC [FiEE | foMIE—oREkEE B
- . (1 WEBOBR
N1 R TR A (CE &) 2 ﬁ&sm&iﬁﬁf RAOCHNES
- i uhsdel B
A BTV S M L TR VA LIE

3 s TR EEE
HeosenieER mf”i SERLYT ;Mt@

RS ATHRERE S AMSEBEIRIN !
WA THRRA S 1 3 )
& o T@% oﬁ?ﬁ uFf;k & BB F et d (5) {?mmi/:fff
BRI TAEEEZ2FEET . (K » . i "
B TH-3) ()P %EER) SEBOESTION
N N o N i LTI Ard s
FUN vy CV I B L Kmﬁgmﬁﬁi SRS
; - -OREEKENON L At ,f{?"‘i
—EBYDOL N v 7T D ER il ; *’“ﬁ*\@xg}»\’f;« i
wy - HESVaELL
ﬁ§§f{%T L/?La__ /k F-ZJ ffiﬁ&éﬁ%&ﬁﬁx b "““ &7 B A bR
2L - AN . i = ,
AR ST persuasive E-1 S5toaeEos

speech DHEEIZEAT % Ml ~ & &F
PEDDH. SOOI, mED

*E{Jl’\\%gﬁ pﬁj‘ Al Z, BIX .El/] L ) f‘,"} A Blarvosucnn
) b 'h_.,& MRS

WZELP LB TIELO TR, il L : - RO TRCEHE B
¥§36G‘}?% MEEE oscsgeTomoeny
B0 REHEORHB L)~ R TR E L‘U@inn{f’% %’“’i‘ ¢

: ii§77xﬁr<r F ;m?} i g

BYDHTHLD. ZOHFHLET 52> »
DHEERZEIZEZLEZTRLER {3}&@2&‘¥%§$~
5., SVUFYVav IO ar—

Cowiycanm B

- . . -apmEszacnn ISR R

TAT 4 T OB, DI - *g%@g&;@m HOB igi?ﬁgiﬁggi

persuasive speech D% & H{l L s K%i%”g@gg .

TV a0zt s, TEfxe

LD 7 VF CMIZ A% H35] &

REN TS HFRIZ, Bax RERAERBOREPRINTWDLZ 2D L&, FAIER

E—F - a3la=r—va BT 2HEMORNSZEXDTRHTHELOTH 2.
DL, e RRRIEOEREFEZVOLODA M=V —DhT—BMA L - TiHE

MNTEDHIEIZ. TV Vav BV T2 A —FHBEIISHTDHIAV Yy hOOEDTHSD.

- ﬁ%‘h%sﬁ WLOK !

(K-2) persuasive speech

(B.3) SVHYVavELIEBERMELEEBRE—FOREEN
TUFva v TiE, O oDOREBIZEAL T, EIZ—E L T specific > persuasive
WWFZH CM a B —THERINTREY, TOFZEZOREAMBERNEEND. TUF
Yay BT OBRIZED, FERBRETORFTMORFEICHEIROImMY AT, ZICR
HREARBFOREFEZ S LIC, FAPEHSBHFOAY —F 2 HKGTTHEETHS.
S, FAENK H D persuasive speech ZRE L, T V4V a vy TROENTIR
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RO EEZBSD AL —F TG :
B+ 5 e had s ((K-3] (b)  BEESE OBREE

DRED . FNT, 7= T BT (4] R REORAEKTEATES,

DTVA A= T ERTH
BERLMOVEL, BRLEROE
EMEFRHRIE D (TK-3] (o)
DEBE). =5 LR A%
DEEVIRT Z & T, FAIR, AT )
PHOBRURAOEREILH~E | [24] BRLHATEREEBL. RATERL,
EODTDERNYERRLT 4 e S
e (B-3) HERBOTIE
WHEP DI, COREEBICL > THEARKITH b b Shvie, #EORBIEROK
MORUERAE L VLTS, RIS, 794 CM 2 ¥ —DRBELERBEKEA C—F K
BICEAT 2 HEDRIC OV TRAEZMA T

% (8) CMAE — ORI 5RA00 | OB B E 1,

b) BADRE—FIZHCRHT. CEGEEASE S,

o) & BOWEILERIZONT. S TR,

3.3.1) M1 — IFEGEHRR] ITKIRRBET “RESH” IX
[E£3#%]
Ferld, 77 A7 = FE2RRERT BRI HD5.
(]
“I’'m afraid we are eating too much fast-food now.”
[KiToe v Flizof CM ar—]
WRZEEEOENE BT 7V “Fa—Uo 77 EERELEARHRME.
XEREH : FVAa vy S CM I —f (a2-2)&(b.2-2)
[kaT#]
“Suppose you stand at a fast-food restaurant during lunch time. You may see so many, many
people willing to stand in line to buy hamburgers.”
[Z%]
we are eating too much fast food & VW5 TR IZH 2 722\ E5R 1 28~ % {1 Y |2 many people
7% willing to stand in line L TWA N REHET 52 & T, FEMIITEROATIZHFZL LD
ELEBEHITHD. WETHOEB LR W77V B8 Fa—U 7] LWHIRRIL, R
2 TREEOEN) 2, AKRZD 1Fa—Uy7OR7 7y ERALELERILD
—#BlThHole. 77 A7 — FOBREWEELWHOIBMRITZEICRALRWE, JFHEOTIITSH
NIEZDOBTERHICA A=V TEDL. ZOYETIE, BROETEHZRLERHREL, HREMN
BAA=VE LTHRNICEALZHEEFTHD.
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3.3.2) B2 — THEGMER] 27—4T “REd” ITX
EX)|
BEBREL, M ZORICIDEENS TREBRTHD.
[Rx]
“Many people believe that the embers of cigarettes are very dangerous.”
[EFToe v beirok CM abE—]
WREROEHEZ . BRAD TR 80%BEHEM &WVIORBHDOHDT —F TRH.
XBREG . FVATa S CM a2t —f (al-1)&(b.1-1)
[iT#]
“45% of people in Osaka have had their clothes or even their bodies burned by the embers of
smokers’ cigarettes.”
(E£]
many people & W I EIRE LRI EZD, 45% & 00 BRI BEZEALZFHTH
H. ZITRRENPSZEZBICZLEOIT THADK 80%MNHEER] Lo BEieT —2 %2
WT HBERORABA AR L CM a b —ORBBIETHD. TOT AT T L M,
KREO)F—FICL > TMBNIDOHL2FBO 2T — 2 25 TE, BRI THIEHZ
AT N Bbo T, BERIME XL How many? & WO S 2EE L TWD. 45% L
WOEEIT S IF LRI b DO TIE ARV, L5 about 50%& 9 BEBRZRRIUZ L T2
NWZ LT, FRELZERLIEDLZENTESD.

3.3.3) MPIB—T—4% IBELHAVYY M IZLT “RESH” IX
[E3R]
HREERANDEHEPRLS D EVIFAERBRICIBEL O LOT, BIRITL DT,
[Rx]
“This data is very important. We should eat breakfast to become more intelligent.”
[KFToEY P eRof CM ]
WEERROENIRE THIREH L TORIK] LWHIHERAY v FTRE L7724
XBREH . TVFa v S CM a—f (a3-1)&(b.3-1)
[BiT#]
“It’s very easy. If we simply have breakfast every morning, it will help us get better scores in
our next examination! Sounds good, doesn’t it?”
[E%]
HpHmmtERer g Tl BEROTESZSIsHTZ L3 LY. 22 THEEREIX, BIC



BEEEAL —F HIEIZ BT ATV A CMat —OiE AL HE £

RABROEGROREE (b2 TETLTHICDEY) & T5ERAY v b (FESb
RER) CEEWMA -7 VF CM ORTAKECER I L, AV—FORTRE TS (6]
BEMICE X 2GR EBORERE] 2. Bk (F4) 1047 25 BEM2DF 7 advantage
ELTHIRZE LT, Z208ER, THELZESNITEMAN ) W) —RE2 AV v b33, B
5E @ better scores in our next examination & V9 ZIRHIR A Y v b & L THEIZHFR SN
TW2. ¥, BREFZOUFEELZBL, AC—FIERICBWTEER RS

(audience analysis)’" &9 27 v FERFICER L TV A AR HLERETRETH 5.

3.3.4) B4 —HERE TBELBWH LT “‘REH” ITx

(8]
V7Y A FOBRERIITOERTHY EMOFBRIZORDP S L 2RFT ~&.
[Rx]

“Taking too many supplements could cost us our lives. We should realize this is our own
problem.”
[KiToey hE Aol CM a2 -]
HE PR ERNROIC, BROOCENTEXZZED TLES LW TR OXRH.
XKBREH . TUFTavE T CM A —f# (a2-2)
[aT#]
“By taking too many supplements,we could die of cancer. It’s ridiculous! All we want from
supplements is to look young, but not to die young!”
[B£]
persuasive speech TS RONARBOVEDIZ BL| BHDH. ZZTOEHLED
—BITHD. BREVSEBICLZOF, BH (BN TOHEE) ORED TRAGKER]
(X DEE) LWHSTVF CMORBEETH S, AIZAARWY TE~DET] &, we
could die of cancer &\ 9 KB R (B IZENSEEW RN ICHREIT R AL ER
LT3, RIFFIZ, %O but not to die young! lZFEAZIADT2—FT7T & LTHIEHL T
BY, HE->TESEREILTIAXDEL, HILTEATLEI LI BZ, K
PAEIADa PTAPTRELTNS.

3.3.5) MHI6— THELKRE] OBEZERMIC ‘RESH” ITX

(3]
Rk, HEBEIERT 5L WOBRERS L Z LBRB1Y TH D,
[R]

“I am concerned that our native language will face the danger of extinction in the future.”

99
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[&KFToe Y P ERoT CM 2 —]
HEF CTHZERL, [BEPRFETAELZRBRL TVWDES) &2 A— VSR
MBREF . TUFTa S CM 2 E—H (a.1-1)&(b.1-1)
[kiT#]
“I am afraid that the day will come when our descendants in the future will hear at a lecture that,
“We spoke the original language, called Japanese.””
(%]
BEFARS R LI 2L, BISAOERTLLIRILTIERY. WA, Z
I LB ENRAREATERICKFZALZEIFE LY. ZZ TRREIL. BRI B T
DAV EVWIRFFHLELRT D7D, AR TEN 22D, BADEDL LBV D)
CAREIZ 22 D0 &) BREMRAREME LT U4 CM OFREZEM L. TORE
B, BEHIL. BEFEOWHEME descendants in the future DRSO HiZx | AARZEN 1o
THELTWE] 222 5BERREME T2 2 LICE - T, WmAOHER(L & MER
DREKRLZHFATND. BMEOHL2HEEREZFKRKT DI EL TS TERbOD, B
\Z danger of extinction & FED 72T TIEHRLTE vy TREKROEZE | %2, BIZELSHER
TRATELHEZEFITHS.

4. FLHESRDRHE

UEDEBRIZLYD, REAV—FHEBEIZLI VI CM a—ORBFELZEHT LAY v
NI, THIRER] CESSFAEAORBEMZMETELIRICENINDI LELXLDND.
BRMIZERIIE, VA CMabt =T V4 v a vy 7 ORRIAERAOEEZERL
TEFBAC—TFHEOR AL, UTO3RIZEHETE 5.

FAREBDEAOAE—FTRIFNITIEZVHBEREZ, #bBHICL-TO [HERE
g LLTHBHsSEs A TES. (MEEEROREE)

2. B BEOWMREFERBRETHRTI2-DOIZFLBER 2, EBEOCM 20—
DEHBENLFITR LN TED. (EBEOEH AW EZRKEE)

3. HEALBIEDOER IR S [HimoEMg) & TEE) OBV 2HEL, ZEADEK
NE@mDDHIENTES. (HEim L EEORF)

FIVFACMDaE—F AT 4 VITHIRCAONAEBCEROEFH 2 HFAL—THEF
WCIEAT 5 L0 ) EEIRIL, $EEBRRLECHS. TOd, ZOHBEEEZV LSO
BEERLE LU THELT 220103, W ONOBRBERTFET L. KRTL Y HIFET U4+ CM
AV —OHEBEEADRBRTLI5%OMAHEREL LT, KO3ERZ2HIRLTHL.
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1. ZEOERARIO=— AR T I2EH (M av—F 47 1 7#iE) Oz
B L., e 2RlBAEREZA N CMEMEZNETS. (HBEEHOEE)
2. FANLTMNOLUET - BRELEREARBUCBT 2 THERUESEH ] 2EFHEL, £
DISHDOEESLUENRE ST T 5. (LEFHOERE LR
3. BEfFO CM EMICHED IET TR FABIADTATTILLIDBED T VAV a v B
VIORERE LB THREAORBEALEET 5. (ERBSOICHAES)
TEETCHERENET IV ERN MK ELEAETE [FUVFCMar—) & T3
BAY—F | Wi, TAENEAEREZONBELETHIEED IR DONDS. SH&IT,
Birx72CM abt—94 7 47 TRHOWONRALV N v 7 E2REEL, TORPLEFEAL—
FHREDOLOOFH ey FARLHEDE L5, EERNLRTIEELMEL THERD.
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